GENERATIONAL DIVIDE

W H O VA L U E S Most Valued ‘Deal’ Elements — by Age
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GENERATION GAP

Younger Canadian employees are strongly driving the "happy but leaving" trend. They are more
positive about many aspects of work and the employment deal — but also more likely to be
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considering an exit.
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When | do a good job, My manager plays | believe the | believe that | have At the present time,
my performance an active role in my organization as a whole  sufficient opportunity for | am seriously considering
is rewarded personal career is well-managed growth and development leaving my organization.
planning in my organization.

. Percentage Who Agree/Strongly Agree: All Employees . Percentage Who Agree/Strongly Agree: Employees 18-34

Source: Mercer's 2015 Inside Employees' Minds™ Survey

MOSTLY PROUD, SOMEWHAT LESS COMMITTED

62% 09 %

of Canadian employees ages 18-34 of Canadian employees ages 18-34
are proud to work for their organization. feel a strong sense of commitment to
their organization.

Source: Mercer's 2015 Inside Employees' Minds™ Survey
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